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Kuva : Marek  Sabogal  



Kuva: Kaapo Kamu  



Á

Á

Á

Á

 







Product range  
based on  

the lifestyle concept 

Long-term international  
growth strategy  
with a focus on  

Marimekko store 
 

 

 

 



ERIKOISMYYMÄLÄ KUVa 



Kuva : James Ray Spahn  
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(EUR 1,000) 2013 2012 Change, %

Finland 76,037 86,518 -12

Scandinavia 12,203 12,752 -4

Central and Southern Europe 16,467 16,872 -2

North America 21,282 20,527 4

Asia-Pacific 65,109 50,515 29

TOTAL 191,098 187,184 2



Á

Á

Á


