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Our mission is to empower people

to be happy as they are and bring

joy to their everyday lives through
bold prints and colors.
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Our vision is to be the world’s most
inspiring lifestyle design brand
renowned for bold prints.
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Long-term international growth strategy

KEY MARKETS NORTHERN EUROPE, NORTH AMERICA AND THE ASIA-PACIFIC REGION

Some 150 Marimekko stores and shop-in-shops in 15 eountries.
Online store in 32 countries.

All in all, Marimekko products are sold in around 40 countries.
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Our business model

STRONG GROWTH OPPORTUNITIES - STILL LOW RISK AND SMALL CAPEX NEEDS
GLOBAL BRAND - STILL SMALL AND FLEXIBLE COMPANY

Department
and multibrand Brand collabs &
stores & licensing
e-tailers
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Seeking stronger growth through appealing to a broader audience

PURPOSE:

. \
EMPOWER PEOPLE TO BE o
HAPPY AS THEY ARE AND BRING
JOY TO THEIR EVERYDAY LIVES
THROUGH BOLD PRINTS AND e
COLOURS P
Growth

+10%
EVEN STRIPES FOR EQUALITY P.a.

2
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> N

Build e Increase
Marimekko lifestyle MaX|m|z.e §ales Appeal to Approach awareness and
brand through by building a broader global key markets lovalty through
fashion and bags lETEE target audience through vyalu:-drivea
ecosystems key cities

as spearhead storytelling

KEY STRATEGIC
SUCCESS FACTORS:
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A strong year 2019

Marimekko’s strong development continued in 2019: net

sales grew by 12% and comparable operating profit by 40%.

Long-term work to modernize collections and the brand is
bearing fruit. Sales of fashion and bags & accessories in
particular increased.

Interesting product launches, Marimekko Kioski and a new
leather bag line, supported growth.

Global brand collaborations increased Marimekko’s brand
awareness and thus supported the positive development of
the core business.

Our timeless and sustainable design philosophy is more
relevant than ever. Sustainable choices are part of our daily
work.

We continue our determined work to execute our long-term
strategy.
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YEAR 2019

Net sales +12% to EUR 125.4 million (111.9)

Net sales growth, %
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Net sales by market area
2019 (2018)

20% (19)

% (7)

10% (9) 57% (57)
7% (8)

® Finland m Scandinavia
EMEA North America
B Asia-Pacific
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Net sales grew in 2019 in all market
areas.

Retail sales in Finland, wholesale sales
and licensing income in the Asia-
Pacific region as well as wholesale
sales in EMEA especially contributed
to growth.

Sales in Finland increased by 12%.
Retail sales grew stronger than the
overall trend for the sector, like-for-
like growth was 18%. Wholesale sales
were up by 4%.

International sales increased by 12%.

In the Asia-Pacific region, sales grew
by 19%.
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YEAR 2019

Marimekko brand sales +1% to EUR 250.8 million (248.4)

2015

Trend in brand sales

2016

EMEA
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International sales, %

Brand sales by market area
2019 (2018)

38% (42)
38%
(33)
6% (9) 5% (5)
13% (12)
H Finland B Scandinavia
EMEA m North America

B Asia-Pacific
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YEAR 2019

Comparable operating profit improved by 40%
to EUR 17.1 million (12.2)

Trend in comparable operating profit
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12.2

0.9%
8.6
4%

2017 2018 2019

mmm Comparable operating profit

——Comparable operating profit margin

18%
16%
14%
12%
10%
8%
6%
4%
2%
0%

Comparable operating profit EUR 17.1 million (12.2), +40%

Operating profit EUR 17.1 million (17.7), -3%
* Operating profit for 2018 included a nonrecurring taxable capital gain of EUR 6.0

million on the sale of the company’s head office.

Sales growth: retail sales in Finland, increased wholesale sales and licensing
income in the Asia-Pacific region as well as wholesale sales in EMEA in
particular contributed to the growth in net sales

Improved relative sales margin: increased regular-priced sales, more
moderate discount promotions, product portfolio optimization and increase in
licensing income

Higher fixed costs
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LONG-TERM FINANCIAL TARGET: DIVIDEND AT LEAST 50% OF EARNINGS PER SHARE

A maximum of EUR 0.90 per share dividend at a later stage

WHEN MARIMEKKO CAN MAKE A MORE RELIABLE ESTIMATE OF THE IMPACTS OF THE CORONAVIRUS PANDEMIC
ON THE COMPANY’S BUSINESS.

Trend in per-share key figures

4,00
3,50
3,00 2.68
2,50

2,00 1.70

1,50

3.39

EUR

1.61

1.
09 0.90**

2

1,00 0.70

0.50
B =
0,00

2017 2018 2019

N\

m Earnings per share Free cash flow per share m Dividend per share

* A regular dividend of EUR 0.60 per share and an additional dividend of EUR 1.25 per share were paid for 2018.

** The Board of Directors proposes that the AGM authorize the Board to decide on the payment of a maximum dividend of EUR 0.90 per share in
one or several instalments at a later stage when Marimekko can make a more reliable estimate of the impacts of the coronavirus pandemic on the
company’s business. The authorization would be valid until the next AGM.

The adoption of IFRS 16 had an impact on free cash flow.
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Key events in 2019

 Launching the unisex streetwear collection Marimekko
Kioski

* New leather bag line

* Limited-edition collaboration collection with the Japanese
apparel retailer Uniglo

« Partial relaunch of the 2016 limited-edition Marimekko for
Target collection

« Piloting a shoppable home concept in Milan

* Personnel share issue

8 April 2020 17




Marimekko Kioski -
a unisex streetwear collection

« Marimekko Kioski features some of our most iconic prints
on unisex streetwear which currently enjoys growing
popularity in the fashion world.

*  Pre-launch at Dover Street Market in Ginza, Tokyo, with
many of the items selling out in just hours.

« The collection had an equally enthusiastic reception in
other markets as well, appealing to a new, younger
customer base.

8 April 2020
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New leather bag line

* New leather bag collection launched in fall 2019, inspired
by the timeless design language of our classic bag styles.

« The new range enables us to offer even more complete
looks and outfits from our collections to our customers,
expressing the Marimekko style to the fullest.

* The leather bag line supports our goal to reach a wider
target audience as bags and accessories provide a
convenient way to acquaint new customers with the
Marimekko brand.

« Bags and accessories play an important role in the fashion
business, often generating a significant proportion of a
brand’s net sales.
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New limited-edition collaboration
collection with Uniqlo

* As continuation to the success of the first collaboration
collection designed jointly by the two companies in spring
2018, a new limited-edition collection for fall/winter 2019

featuring Marimekko’s bold prints and colors was launched.

 The fall/winter 2019 limited-edition collaboration
collection celebrated Finnish winter traditions and
augmented women’s offerings with items for girls and

babies.

* Sharing Marimekko’s design philosophy with a large global
audience and strengthening the company’s core business

through increased brand awareness.
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Marimekko’s bold prints part of
Target’s 20th
Anniversary Collection

« Marimekko was featured as one of the 20 brand
collaboration partners in the US retailer Target’s
Anniversary Collection celebrating 20 years of designer
partnerships.

« The original 2016 limited-edition Marimekko for Target
collection, part of which was now reissued, was inspired
by the Finnish summer and featured iconic Marimekko
prints designed by Maija Isola.

 Brand collaborations have a significant role in building
Marimekko’s international brand awareness and reaching a
broader target audience.
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Piloting a shoppable
Marimekko home in Milan

« Marimekko wants to challenge traditional forms of retail
by combining physical and digital worlds into one
inspiring and effortless customer experience.

*  During Milan Design Week in spring 2019, we piloted a
new service concept by bringing a digitally shoppable
Marimekko home to the heart of the city.

 In the new concept, a home-like, physical setup was
combined with a digital shopping experience.
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Personnel share issue in Finland

* In March, a maximum of 150,000 new shares were
offered for subscription to the personnel and to designers
employed by the company on a freelance basis.

* Half of those entitled to subscribe took part in the share
issue. The terms were favourable.

A large proportion of Marimekko employees hold shares
in the company and thus take part in building
Marimekko’s future also in the role of shareholders.

A total of 40,224 subscriptions for new shares were
approved.
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Withdrawal of guidance on
25 March due to the estimated
impacts of the coronavirus
pandemic

Marimekko estimates that the coronavirus pandemic in the
company’s key markets has clearly weakened the consumer
demand outlook in all market areas and it is unlikely that
Marimekko’s earlier financial guidance is realized. If
prolonged, the exceptional circumstance will have significant

impacts on the company’s sales and profitability.

On 25 March 2020, Marimekko withdrew its earlier financial
guidance solely due to the estimated impacts of the
coronavirus pandemic. As the situation evolves rapidly, it is
not possible to give a precise estimate of the impacts on the
company’s business at the moment. Marimekko will publish a
guidance for 2020 once a reliable estimate of the impacts can

be made.
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Temporary closure of the
company’s own retail stores due
to the coronavirus pandemic

* The health and well-being of its personnel and customers is

Marimekko’s priority.

« The company has temporarily closed its own retail stores in
the United States, Australia, Germany, Denmark, Norway,
Sweden and Finland as the coronavirus pandemic has

escalated.

* In order to adjust its personnel to the amount of work and
to minimize the negative financial impacts of the
coronavirus pandemic on its business operations,
Marimekko initiated consultative negotiations on temporary
layoffs in Finland and corresponding personnel measures in

other markets.
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Our strong, continuous measures
to cope with the coronavirus
crisis
The health and well-being of our personnel and customers

is our priority

Strict cost control and re-evaluation/cutting of planned
investments to secure cash flow

E-commerce as a responsible distribution channel to
support cash flow

Supporting the operations and post-crisis recovery of the
Marimekko stores open in Asia

Active inventory, product flow and purchase management

Contingency plans in supply chain to ensure continuous
production and logistics

Securing financing
Reconsideration of the dividend payout for 2019

Proceeding with the long-term development of the business
to ensure continuity of operations

Taking care of all our stakeholders in line with our values
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