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Q3/2017 in brief

Highlights

+ Increased royalties resulting from a new
licensing agreement in the Asia-Pacific region

+ Positive trend in retail sales, particularly in
Finland

+ Rise in relative sales margin

- Downturn in wholesale sales in Finland
A Nonrecurring promotional deliveries in
the comparison period

Key events

New store in Japan; new shop-in-shops in Finland,
Sweden and China

Marimekko Designathon, an international
hackathon, gathered 50 younger generation
creators to Marimekko headquarters

Marimekko for Finnair design collaboration
continued with Finnair's A350 aircraft featuring
Marimekko’s Kivet (stones) livery

Spring/Summer 2018 ready-to-wear collection was
presented at Paris Fashion Week 3



Key figures

@3/2017
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Net sales EUR 27.2 million (26.9)

Brand sales EUR 49.1 million (52.0)
EBITDA EUR 5.2 million (4.8)
Comparable EBITDA EUR 5.2 million (4.8)
Operating profit EUR 4.4 million (3.7)

Comparable operating profit EUR 4.4 million
(3.7)

Earnings per share EUR 0.41 (0.34)

1-9/2017

A

A
A
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Net sales EUR 72.5 million (71.4)
Brand sales EUR 134.7 million (149.5)
Operating profit EUR 6.0 million (3.5)

Comparable operating profit EUR 6.2 million
(4.3)
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Net Sales @3/2017
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TOTAL

Net sales +1% to EUR 27.2 million (26.9);
+6% in comparable fx-rates

A retail sales +6%
A wholesale sales -9%

International sales +8% to EUR 12.2 million
(11.3); +13% in comparable fx-rates

A retail sales +11%
A wholesale sales -2%

Sales in Finland -4% to EUR 15.1 million
(15.7)

A retail sales +4% (like-for-like +3%*)
A wholesale sales -22%
A Nonrecurring promotional deliveries
in the comparison period

*Includes both bricks-and-mortar and online sales.



Net Sales 1-9/2017
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TOTAL

Net sales +1% to EUR 72.5 million (71.4);
+3% in comparable fx-rates

A retail sales +3%
A wholesale sales -2%

International sales +3% to EUR 33.2 million
(32.2); +4% in comparable fx-rates

A retail sales +5%
A wholesale sales -1%

Sales in Finland 0% to EUR 39.3 million
(39.3)

A retail sales +2% (like-for-like at the same
level*)
A wholesale sales -5%
A Nonrecurring promotional deliveries
in the comparison period

*Includes both bricks-and-mortar and online sales.



Net sales by market area and by product line

Net sales by market area Net sales by product line
1-9/2017 1-9/2017
= Finland Scandinavia = EMEA = Fashion Home Bags & Accessories
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166 stores* at the end of September 2017
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2007 2008 2009 2010 2011 2012 2013 2014 2015 2016  1-9/2017

Asia-Pacific 10 15 19 21 22 27 37 46 52 60 65
= North America 5 5 4 5 11 16 23 23 24 23 21
©EMEA 5 4 4 4 5 5 4 3 4 3 2

Scandinavia 12 10 8 8 10 12 13 10 11 10 12
® Finland 44 44 45 46 42 48 56 62 62 63 66

*Includes the company’s own retail stores, retailer-owned Marimekko stores and shop-in-shops with an area exceeding 30 sgm.
The company’s own retail stores numbered 56 at the end of September 2017 (54).



Marimekko brand sales

In the third quarter, 60% of the brand sales came from abroad (58)

Brand sales by market area 270
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TOTAL 134.7 149.5

The calculation method for 2017 figures has been restated for the coefficients used; to maintain comparability, the change also applies to the figures for 2016.
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2017 Comparable operating result, EUR million

2016 Comparable operating result, EUR million
® 2017 Comparable operating result margin, %

2016 Comparable operating result margin, %

Operating profit @3/2017
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Operating profit EUR 4.4 million (3.7)

Comparable operating profit EUR 4.4 million
(3.7)

Increased royalties in the Asia-Pacific
Growth in retail sales in Finland
Rise in relative sales margin

- Downturn in wholesale sales in Finland

A Nonrecurring promotional deliveries
in the comparison period
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MEUR

Operating profit 1-9/2017

7,0 20%

2017 Comparable operating result, EUR million

2016 Comparable operating result, EUR million
® 2017 Comparable operating result margin, %

2016 Comparable operating result margin, %

6.2 6.1 Operating profit EUR 6.0 million (3.5)

6,0 .
A A restructuring expense of EUR 0.8
50 15% million in the comparison period
4.0 . Comparable operating profit EUR 6.2 million
9% 10% (4.3)
3,0 1
5% 1.8 6% Rise in relative sales margin
2,0 ¢ 4% 5% Growth in retail sales in Finland and
1.1 .O - Australia
1,0 0 i + Smaller depreciation than in the
0,0 0% comparison period
1_3_0 3 1-6 1-9 1-12 + Increased royalties in the Asia-Pacific
-1,0 1%
% - Downturn in wholesale sales in Finland

2,0 A Nonrecurring promotional deliveries
30 10% in the comparison period
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Key figures

7-9/ 7-9/ Change, 1-9/ 1-9/ Change, 2016
2017 2016 % 2017 2016 %

International sales, EUR million

EBITDA, EUR million

Comparable operating result margin, %

Earnings per share, EUR

Return on investment (ROI), %

Gearing, %

Contingent liabilities, EUR million

outside Finland
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