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Q1/2018 in brief

+ Net sales grew by 7% and international sales by
14%.

+ Growth in net sales was generated primarily by
Finnish wholesale sales as well as wholesale sales
and royalties in the Asia-Pacific region.

A Wholesale sales in Finland grew due to
nonrecurring promotional deliveries.

+ Operating profit improved, boosted by growth in
net sales.

- Retail sales in Finland fell due to a change in the
timing of the company’s biannual sales promotion.

- Operating profit was weakened by a decline in
relative sales margin, due mainly to an increase in
the share of wholesale sales of net sales.

Key events

Worldwide launch of two limited edition collaboration
collections: one with the Japanese clothing brand
Uniglo and the other with the cosmetics brand Clinique

New Marimekko stores in Shanghai, China and
Takamatsu, Japan; opening of Marimekko’s revamped
flagship store in Stockholm, Sweden

Presentation of Marimekko’s fall/winter 2018 ready-to-
wear collection at Paris Fashion Week
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Key figures

Net sales EUR 24.1 million (22.5)

Brand sales EUR 57.6 million
(44.7)

EBITDA EUR 1.9 million (1.7)

Comparable EBITDA EUR 1.9
million (2.0)

Operating profit EUR 1.2 million
(0.9)

Comparable operating profit EUR
1.2 million (1.1)

Earnings per share EUR 0.08
(0.07)
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Net sales Q1/2018
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MEUR 1-3/2018 1-3/2017 Change, %
Finland 11.9 11.8
Scandinavia 1.9 1.8 8
EMEA 2.6 2.1 22
North America 1.6 1.7 -8
Asia-Pacific 6.1 5.1 20
TOTAL 24.1 22.5 7

Net sales +7% to EUR 24.1 million (22.5)

A retail sales -4%
A wholesale sales +15%

International sales +14% to EUR 12.2
million (10.7)

A retail sales -3%
A wholesale sales +16%

Sales in Finland +1% to EUR 11.9 million
(11.8)

A retail sales -5% (like-for-like -10%%)
A wholesale sales +13%

*Includes both bricks-and-mortar and online sales.



Net sales by market area and by product line

Net sales by market area Net sales by product line
@1/2018 @1/2018
Finland Scandinavia = EMEA Fashion = Home Bags & Accessories

m North America = Asia-Pacific
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158 stores* at the end of March 2018
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2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 @1/2018

B Asia-Pacific 15 19 21 22 27 37 46 52 60 65 65
® North America 5 4 5 11 16 23 23 24 23 16 17
= EMEA 4 4 4 5 5 4 3 4 3 2 1
Scandinavia 10 8 8 10 12 13 10 11 10 12 12
Finland 44 45 46 42 48 56 62 62 63 66 63

*Includes the company’s own retail stores, retailer-owned Marimekko stores and shop-in-shops with an area exceeding 30 sgm.
The company’s own retail stores numbered 56 at the end of March 2018 (55).



Marimekko brand sales

In @1, 71% of the brand sales came from abroad (64)

Brand sales by market area
@1/2018
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